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“IT INFORMATION SITES

by Jonathan Jermey

IDC and Gartner

IDC is a division of IDG, which provides research and
consultancy services in 43 countries, including Australia
and New Zealand. 1DC’s conference information and its
research services are accessible through the Welb site at
http://www.ide.com.

Gartner is a similar company providing research and
consultancy worldwide, also with involvement in
conferences and training. Its home page

Both sites make extensive use of JavaScript but, as far as [
can tell, avoid frames, Both sites are fairly easy to
navigate, but it was difficult to get back to the IDC home
page at times, and links didn’t change colour to indicate
visited pages. Some pages on the [DC site appeared to
have been designed for a wider display than my 800 by
600 pixel screen, and required horizontal scroiling. None
of this was a problem with the Gartner site. The Gartner
site, however, uses a lot of links which open new {'pop-

can be found at http://www.gartner.com.
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| formed the impression that Gartner was
more US-centric than IDC, but | am
unable to substantiate this.

=|DC

Analyze the Furure

Home Page and Site Usability

The IDC home page is heavily graphic
and rather busy, with several separate sets
of links to a range of IDC services and a
search bar at the top for quick access to
documents, company names and
individual analysts. General presentation
is good but there are-some spelling
mistakes and careless typos throughout
the site: for instance, ‘European
Professional Service Applictions Market’,
In a site of this size a few errors and
solecisms are inevitable, especially when
many of the contributors do not have
English as their first language.
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The Gartner home page is more

traditional, with blue underlined links, a columnar layout,
and a convenient tab bar across the top. Most of the space
is taken up with links to individual items of research and
analysis. | did not find any typos in my examination of the
site.

up’) windows; this approach is known to be confusing for
new users, particularly if they have pop-up protection
programs running.

A potential issue with saving pages from the 1DC site is that
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they appear with generic titles like ‘[DC -

already saved material and to help you

Search Bescarch l

Browse Advanced Searcit Help

Press Release’. To avoid overwriting
FSasre |

find the material you want again later,

See clearly.
Recognize opportenity. -
Act with assurance.

Neve Users

Current Users

you will need to rename the saved files
to something more meaningful. On the
Gartner site, the title of a page was
always relevant to the page contents.

REASTED

¥ Lutzs! Regrarch
* Browso Rustarch
+ Seatenr Hesoarch
+ Fatus Aregs

The IDC home page has a ‘daily graphic’

in the form of a link to a graph or chart

g g
HEEFocusAreas

B rescarch & morg

Racantly Publishod Bpotlights:

a 24 Augaer 2002
Surviving thy Next Gengration nf
AD Architeciure
Forus Arey Application Gavetobment

97 Aoguat 202
Htrateylc Tmpoeratives for Small g
HMidstze Buslnesses
Focuy Arga: Smal & Midrize Business

0 23 Anguet 2002
Infrastructire Software [s a Ley

ry of o Pickup in 1T

nts i

This spenal report, containing many
articlas, cutlines the stfetts of the i
acquisiien on both the companies, their i
jl§  Fizure 2: Gartner Home Page

e Mika! Taltware

in a one-slide PowerPoint presentation,
and an ‘industry watch’ link which brings
up a brief review of an industry trend.

At the time of writing it concerned IBM’s
expansion through the purchase of other
IT companies, with access to some free
research information and a table
summarising how IBM compares with its
latest acquisition. The home page also
links to some opinion pieces called

£8:20 Saptember

| Summit Eureng.
frn{t_er_d imL

Viewpoints’; these didr’t have much
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depth and appeared to function mainly as ‘teasers’ for
research articles.

Searching

The ‘quick search’ at the top of the IDC screen allows the
user lo enter a keyword and choose which field {o search
in from a drop-clown list. Document titles, document full
text, analyst last name, company names or ‘geography’,
amongst others, can all be searched. The results can then
be sorted by relevance, date published, title or author. The
IDC ‘advanced search’ display allows limited Boolean
searching, date brackets, and the specification of document
type. None of these seemed to work the first time [ used i,
but on a second occasion it performed as it should.

On the Gartner site there was a single ‘Search’ field at the
top of the screen with no other information; presumably
this does a full-text

2 goes Sewh-Hirosot it Exlom povidedbgPCllen | BEIR

detailed in themselves, but also act as ‘teasers’ for
purchasable reports. The press release links sometimes
include a sentence or two from the release, Titles reveal

a high level of interest in Europe, with somewhat less
prominence given to Asia and Australasia. About one
press release appears per day, and they are stored in a
searchable archive, with 698 entries at the time of writing
(August 2002). Some typical subjects: ‘European IT Market
Is Entering Initial Phase of Recovery’; “Worldwide
Shipments of Imaging-Enabled Mobile Devices Will Reach
151 Million in 20067, and ‘Customer Relationship
Management Software Market Set For A Reversal of Fortune
in Singapore’. A search within the press releases for titles
mentiening ‘Australia’ turned up only one result, from June
2002: "Customer Relationship Management Software
Market Picks Up Steam in Australia’.

The Gartner site
does not list

search of the articles

on the site. Gartner
Selecting ‘advanced
search’ brings up a
new window offering

a wide choice of
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unlikely that a
thesaurus is used in identifying keywords. (Interestingly,
e-books was the preferred term on Gartner (42 articles to 3)
while ebooks was preferred on IDC (118 10 14). Isthere a
national lxias here?

Registration and Customisation

Users can register with [DC for free by submitting an
e-mail address and nominating a password. Registerec
users can join in with Web conferences and telebriefings.
They can also compile a permanent ‘bookease’ of links to
{DC press releases and articles that are of interest to them.
To purchase articles from the site users need to be
registered; they can then activate a ‘shopping cart’ service
to collect the reports and bulletins they want and buy
them all in a single transaction.

Users can register with Gartner in the same way, but as far
as | could tell there was no advantage to doing so, other
than that it allows you to purchase articles.

Press Releases
The IDC home page lists press releases which are fairly

conferences and
special events. Analysts are grouped into teams of
between ahout four and thirty individuals (e.g. ‘Asia/Pacific
Servers and Workstations Team’) and the user can see team
members displayed alongside the research reports they are
responsible for. The user can search for articles written or
co-written by a particular analyst.

Gartner supports a search for authars in the ‘advanced
search’ screen, but if you know an analyst's surname you
can do a simple search for it like any other text. There was
no indication of a team structure here.

Both sites provide links from authors” names to their
biographies, which in turn list and link to the articles they
have written or co-written,

Featured Events, Upcoming Web Conferences and
Telebriefings

Conferences and other activities organised by IDC are
shown with links to programs and lists of speakers and
sponsors. Coming up at the time of writing was the
European IT forum in Monaceo on September 16-17; a

nice gig if you can get it. s
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For the less well-heeled, IDC runs phone-based
“telebriefings’ — one soon on ‘Technical Computing
Quarterly Update, Q2 2062’ — and Web conferences: the
next being on ‘Extending Content Technologies Through
XML: The Advantages, Trends, and Opportunities’ with
susan Funke. Registering for these events involves filling
out and submitting a form, but participation appears to
be free.

Gartner also runs conferences -~ including the CRM Summit
in Chicago, where you can learn to ‘Synergistically balance
strategy, tactics, processes and technology for ideal
customer-centric solutions’ -- and hosts ‘audioconferences’
which appear to be free. Coming up is an audioconference
on ‘Web Services - What's All The Fuss About?” and a
useful regular session on ‘Getting the Most Out of
Gartner.com’.

Research and Pricing
The core product of both IDC and Gartner is research
reports and bulletins.

One typical IDC report on “Western European Professional
Services Applications Market Forecast and Analysis,
2002-2006" runs to twenty-three pages {with twelve tables
and four figures) and sells for US $2,500. An abstract of
about 900 words (with two figures} is available free on site.
An [DC report of sixty-one pages on ‘“Worldwide Business
Process Cutsourcing Forecast and Analysis, 2002-2006
sells for US $5,500, though the abstract for this is only
about 600 words. Other articles have even shorter
abstracts, or even none at all; it seems a lot to ask someone
to pay US $2,000 or more for an article on the basis of its
title and author alone.

To check the research, | searched IDC for articles on a
topic | know a little about — the ongoing saga of electronic

books. Three items appeared, with the latest dated
December 2000. One was a press release, which made
some wildly over-optimistic predictions about the rise of
ebooks in 2002. The second was a 33-page report on
which the press release was presumably hased; but the
abstract was very coy about its contents and, not having a
spare US $4,500, | decided to forego reading the article.
The third was a US $2,500 bulletin from October 1999
titled ‘eBooks: Roadrunners on the Information Highway or
Road Kill?" which — judging from the title anyway — seemed
to sum things up a little more accurately; but here again
the abstract was very short on details.

Gartner reports fall into a wider price range, starting at US
$95, and there are many free reports, usually brief, which
seem to play the same role as IDC's press releases. Ebook
coverage here was more up to date, extending to a brief
article from February 2002 called ‘E-Books: Critical
Changes for Any Success’, which provided a pungent
quote: ‘The e-book cannot continue in its present form’.
Articles could be read on screen or downloaded as PDF
files. 1 couldn’t find any indication of the size or depth of
the articles that were available for purchase, and the
abstracts that were shown only ran to a couple of
sentences.

Relevance to Australia and New Zealand

Both sites provide some coverage of local issues, with two
to three Australian articles appearing on each site every
month. A search of IDC for all titles including ‘Australia’
vielded 68 results, and ‘New Zealand’ gave 32; the
correspending figures for Gartner were 123 and 45, | have
listed the most recent articles for each country below, with

their size and cost.

Title Type Pages- Site | Cost ($US)
Australia IT Spending and Industry Segmentation, 2000-2006 Report 73 IDC 2000
Profiles of Five Noteworthy local Solutions Integrators in Australia Bulletin 23 IDC 1500
Australia’s Participation in the Information Society Bulletin 9 IDC 1250
Customer Relationship Management Software Market Picks Up Research Press

Steam in Australia, According to 1DC Release IDC

Australia Celfular Services Market Analysis and Forecast, 2001-2006 | Report 25 IDC 2500
Mobile Infrastructure Revenue, 1997-2006: Australia Cartner 1495
Australia: Optical Transmission Market, 1997-2006 Gartner 1495
Australia: 2002 [T Services Overview {Executive Summary) Gartner 195
Australia: 2001 IT Services Overview Gartner 1295
Telecom Unit Pricing in Australia: Every Which Way but Up Gartner 95
New Zealand [T Spending and Industry Segmentation, 2000-2006 Report 73 IDC 2000
New Zealand IT Solutions Market: A Competitive Analysis Bulletin 18 IDC 2500
Llocal Heroes — Profiles on Five New Zealand Service Providers Bulletin 33 IDC 3500
New Zealand Printer Market Review and Forecast, 2001-2006 Report 55 IDC 3500
Captive Market Outsourcing Case Studies — New Zealand Bulletin 25 iDC 1500
Mobile Infrastructure Revenue, 1997-2006: New Zealand Gartner 1495
New Zealand: Optical Transmission Market, 1997-2006 Gartner 1495
Mobile Terminals: New Zealand, 1997-2006 Cartner 1495
Accenture Closes New Zealand Office Gartner 95
Fixed Public Network Services Trends in New Zealand, 2000-20006 Gartner 1495
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i\Conclusion Both sites are readily searchable, though users will need to
. The demand for IT research over the Internet is obviously be alert to spelling variants. Both could be improved in
] substantial and well-heeled! Both IDC and Gartner have presentation; IDC by cutting down the page width and
large and well-maintained sites, which tend to cover the Gartner by reducing the number of pop-up windows. It
same topic areas. For free information the IDC press would also help uncertain users if Gartner would indicate
i releases appear to have more substance than the the length of its reports for purchase.
occasional free Cartner report, but the bottorn end of the
Gartner price range is well below the bottom end of the Jonathan Jermey is an independent author and indexer.
priced 1DC bulletins.
.
=t NEW ARCHIVE ON JSTOR JSTOR’s agreements with publishers include an
o) |STOR (http://www.jstor.org) stands for “journal updating provision referred to as a “moving wall.”
~ Z storage” and is an electronic system designed to save The moving wall is a fixed period of time ranging,
] shelf space in libraries by scanning complete runs of 10 most cases, from 2 to 5 years, that defines the gap
P journals. Five complete JSTOR collections are between the most recently published issue and the date of
currently available: Arts & Sciences |, General Science, the most recent issues available in JSTOR. The purpose of
Ecology & Botany, Business, and Language & the moving wall is to ensure that participants can rely on
Literature. The forthcoming Arts & Science 11 JSTOR to be the trusted archive for the journal backfiles,

Collection has 75 journals available; this will increase ~ while also giving publishers some protection from the
to more than 100 journals. Collections in Art History,  threat of lost revenues due to the availability of recent
Music, Education, and Law are in the early stages of issues in the database,
development.

The introduction of the Language & Literature Collection,
JSTOR is dedicated to providing a trusted electronic comprising 47 journals, adds nearly 1.5 million pages to
archive of scholarly journals. To balance the interests  the JSTOR archive. The journals span the literary cultures
of publishers, libraries and users, JSTOR does not offer of many countries and are in several languages.

access to the most recent issues of journals to insure Institutions pay two fees in order to use the Collection: a
that publisher interests are not undermined. However, —one-off fee designed to ensure that JSTOR has the
JSTOR is developing a program that links back issues resources to meet its archival obligations in the future,
and more recent issues in a way that will make the and an annual access fee which goes towards the
experience for users as seamless as possible. For 13 recurring costs of updating the archive, and the

titles common to JSTOR and Project MUSE, scholars maintenance of support services for participating

are now able to search and browse the title, author institutions. JSTOR's Arts & Sciences | and the Language
and abstract information for articles in the recent & Literature Collections overlap in their content; this is

issues, in addition to searching the full-text for the past ~ reflected in the pasticipating fees.
articles in JSTOR. The service offers the ability to
search and browse the complete runs of journals in a The following Australian organizations are participants in
single location. In addition, users with a subscription  the JSTOR project:
to the jourrals in Project MUSE, either through their * Australian National University
library or individually, are able to follow direct links to  * Department of Education, Science and Training (DEST)
the full text articles available at Project MUSE. *+ Monash University
* State Forests of New South Wales

The titles included in JSTOR are selected according o~ *  University of Melbourne

the following criteria: * University of New South Wales

+ the number of institutional subscribers a * University of Queensland
journal has *  University of Sydney

« citation analysis *  University of Western Australia

» recommendations from experts in the field
= the length of time that the journal has
been published.

Optical Allusions .. cont from p20 associalions, physiotherapists, dietitians, diabetes
educators, and other healthcare organizations.
AUSTRALASIAN MEDICAL PUBLISHING COMPANY LTD

The product capabilities allow the user to attach notes on

The Medical Directory of Australia on CD-ROM _ individual practitioners and healthcare institutions. The
The Medical Directory of Australia on CD-ROM contains optional Professional Output Version permits the export of
profiles on 70,000 healthcare professionals: doctors, individual physician or organisational information to word
hospitals (public and private), healthcare facilities and processing. This capability Is designed for individual
institutions, pharmacies {retail and hospital), diagnostic correspondence and is not intended for use as a mass
services (radiology and pathology), colleges and marketing tool.
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IT INFORMATION SITES 2: BITPIPE AND

IT PAPERS

by Jonathan Jermey

In my previous article, ! described the content providers
IDC and Gartner. Bitpipe (hitp://www.bitpipe.com) and IT
Papers (http://www.itpapers.com) are different in that they
don’t generate and sell their own content, but provide
access to content generated (and sometimes stored)
elsewhere, particularly the relatively brief and descriptive
reports known as Industry White Papers. Their revenue
comes from the content providers who pay to have their
materials listed, the sale of advertising on their sites {IT
Papers), and the provision of content search and retrieval
systems for LAN networks. |T Papers also offers its own
White Paper writing service. There may be on-selling by

left, which returns the user to the home page: this seems to
have become part of the ‘language’ of corporate sites on
the Web. Text links on the Bitpipe site changed colour to
indicate visited sites; those on IT Papers didn't. [T Papers
used pop-up windows to display the contents of the White
Papers; Bitpipe didn’t. Bitpipe makes extensive use of
cookies, appearing to send one per page; |T Papers appears
to use only a few cookies on the site. Bitpipe makes
sensible use of page titles, so that when pages are saved
they appear with meaningful file names; pages from [T
Papers are often given generic titles, making it difficult to

IT Papers of users’ e-mail addresses
to interested parties, although this

distinguish between them when saved to disk.
.

is not made clear. Much of the
material available through both
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sites is free to the user.

And ]

Bitpipe was founded in 1998 in

Boston. It describes itself as a
syndicator and provides access to
content from over 3,500 sources,
incidentally including Gartner and
[DC. IT Papers describes itself as
‘the Yellow Pages of White Papers’
and focuses on these, Bitpipe is
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Home Page and Site Usability e e | thure 1: Bitpipe Home Page
The Bitpipe home page is fairly [ eConmmeses D Maborins A Sales i

busy and took some time to load.
There is a simple search field at the top of the page and the
main section is divided into two clusters of text links, one
to companies and one to topics. The layout has clearly
been influenced by Yahoo's popular directory. On the left
are long-term links aimed at vendors (Bitpipe Network),
corporate customers (Bitpipe Services) and users {Bitpipe’s
Best), and down the right a panel with links to popular
reports ared White Papers. Unfortunately, the layout
appears about 5 mm too wide on an 800 x 600 screen,
requiring the user to scroll across to see the right margin,

The IT Papers home page fits comfortably across the screen
and also provides Yahoo-style categorised links, this time
clustered Tnto topics only. On the left a simple search field
allows for text searching, and a number appears with a
running total of the number of White Pages available -
29,589 at the date of writing.

Bath sites make extensive use of JavaScript but, as far as |
can tell, avoid frames. Both sites display ar icon in the top

Searching

The quick search on the Bilpipe screen hrings up a tabbed
panel grouping results into IT Reports, Analyst Research,
Topics and Companies. A search on ‘ebooks’ yielded three
items and a search for ‘e-books’ yielded nine, suggesting
that no thesaurus is used for synonym mapping. Bitpipe
also has an advanced search option which allows users to
build a Boolean query based on document type, publisher
type and price, as well as aspects of the title and content.
This was rather unintuitive to use, but practice would
probably make it easfer.

A similar search on IT Papers yielded no items for ‘ebooks’
and over 40 items for ‘e-books’, but an examination of
some of these revealed that they had no connection with
e-books; what appeared to have happened was that the
hyphen was ignored and an ‘either-or’ search was done

on the compaonent parts ‘e’ and ‘books’. This has obvious
drawbacks when searching for any of the many hyphenated
terms in the [T lexicon. Adding quate marks did not

e
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=
appear to change the search, and a search for ‘electronic
hooks” yielded yet mere, different, papers.

Another concern with IT Papers was that several of the
item links shown by a search were broken, suggesting that
the papers had been removed from the Web by their
content providers. One wonders how many of the 29,589
advertised papers are actually available.

IT Papers categorises search results on to separate Web
pages, so that the user has to look at the results from each
category in turn. Where there are many categories with a
small number of papers in each, this adds considerably to
the time taken to review the papers,

Browse White Papers

~Software
Taois &Apshtalians, Businéas Auplications,
3l Centur, ERP, ORI, Pragrammiag

Hardware

Gareets, Shorags, Chent Systame,

pages (PDF format), which cover a range of industry topics
{none on e-books, alas}, The one | examined was a well-
written and excellent introduction to its field.

Registration and Customisation

Users can register with either site by submitting their e-mail
address and nominating a password. Registered users can
compile their own collection of links to favourite articles.
There is no purchasing directly from the sites; users are
directed to the publisher’s own site for purchasing.

Both sites run mailing lists; Bitpipe offers ‘free email alerts’
on IT research, while IT Papers provides specialised
newsletters on particular topics. Registering for the IT
Papers newsletters also authorises
them to pass your acldress on {o
“technology companies that produce
products and services in your areas of
interest’ {junk mail alertl), so proceed
with caution here.

Wehcasts
[T Papers alsc provides many links to
free pre-recorded ‘Webcasts’. These
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system. As with the paper search,
several of the advertised Webcasts
appeared to have been taken off the
Web since the links were made,

Efgrpiise Cernpeting, 7 Matagement,
Gisasler Rezovery, Kidawisdge Minagement
Lafrantuslia o My, mor

Fmance, Buzingss, B

+ XSP
Coroornig Sendcas, Intomet Seneet,

Gommunicslion Bericesy, Dsla Bordees, L thure 2" T Pap ers Home Page

EEE fdenurring Cusiamor Bopgod

fing, Bduration,
Hedithcate, Manulsoheing, Gtveinment,
Gishal Cometes, mora...

Relevance to Australia and New
Zealand
A search of [T Papers for papers

Pricing and Materials

All the material available through IT Papers appeared to
be free to the user, although it was sometimes necessary
to register with the content provider to access it, as it was
stored on the provider’s site. Bitpipe stores its paid
material on their own system, avoiding the problem of
broken links, and only link to other sites for free content.
About half the number of items found through Bitmap
were available for free, though the paid items tended,
unsurprisingly, to be the longer ones.

Papers were provided in a variety of formats — the majority
were in PDF {Adobe Acrobat), with some in HTML and a
smattering in Microsoft Ward format. HTML and Word
formats can readily be saved on the user’s own hard disk,
hut this is not always the case with PDF; see the item
‘Beating the System’ for a way around this.

One potentially useful feature of IT Papers is that users
can write their own reviews of papers they have read, and
other users can then access these. Unfortunately, nobody
had taken up this option for the papers that | viewed. IT
Papers also provide some content of their own in the form
of several hundred free ‘Techrology Guides’ of 10-15

mentioning ‘Australia’ returned over
100 papers, with the largest number
appearing in the category of ‘Regulatory Agencies’ (no
surprises there). A similar search for ‘New Zealand’ turned
up 15 papers of which 2 related to ‘Seismology and
Earthquakes’. ‘Australia’ appeared in 397 papers under
Bitpipe, of which at least the first 75 in order of relevance
were all paid (a coincidence?), and ‘New Zealand’
appeared in 132, of which the first 72 were paid.

Conclusion

IT Papers is an obvious piace for the impecunious to start
their quest for information, although the vagaries of the
search system and the presence of broken links will
undoubtedly cause some frustration over time, and users
should be wary of offers te subscribe them to other
services, Bitpipe is less visually attractive — especially the
annoyingly oversized pages — and potentially much more
expensive, but more reliable, especially for older materials.

See next page for the author’s tips on ‘Beating the System’

Jonathan Jermey s an independent indexer and author,
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Beating the Systemy..: - o . .
A few subversive tips to help you past obstruct:ve L S
technology

1 Sawng PDF F' Ies to Drsk

dISk through a File/Save command but th|5 optron w:ll

“not be available for PDF files unless.the creator of the file. -
has chosen fo install it How; then, can a PDF file
“displayed in your browser be conveniently saved to dlsk?- T SR L
: _pomt itat the saime pages and seIect erther “Fi le/Save A’S ]
These pages are. often

f you got to, the PDF file dlrec:tly from a Imk ona Web

step. 6 below. - lf NG (e g i the chck was: handied by a oo
JavaScnpt routine) you witl

L page &s follows. S
Lot

: jDesl\top ol that :t’s handy .
. -Add the followirig line to the filer
oA MREF=XXX> Right-click here</As:
. Go to your browser and select the URL of the PDE
file. - Préss Ctri-C to.copy: this to the Clipboard.
- Paste this address into your Notepad file.in place of +-
the XXX, R :
. Close Notepad and save the PDFLlNKS HTM file, .o
- Now double-click on;the icon for that file to.open it in-
a browser window, The wards "Right-elick here wrli

appear as a link, in blue with an undeiline. 7
Rrgh‘r—clrck on the hnk and select ‘Save Target As” from :

want to store the PDF f]ie at _ :
Once you have ¢réated the PDFLINKS Trle yoU cari re-use
it any time you need:a right-clickable linkto-a PDE .« =
document{or anythmg else); just-call it up.in the browser
.and use:View/Source to edit the Notepad text. version,
Don‘t forget to refresh the brovx’ser view. after sav:ng your
changes fo- the text! Snon :

2. Web- Pages That Don’t Wan:t fobe Saved

disk, but: occasronally Mictosoft Internet Explorer users:

. "one’s colleagues. - The Forrester site (http://www.
L _entlrely of these

- ”Luckrly,
rdl.- . haven’t.tried. Netscape but the free (advertrsmg—funded)

- browser. Opera ‘will save these pages without:difficulty...
;'You_can_f‘ nd_and _dowrrload Opera at http.//www

REEN e ’F|Ie/Save With Images' AS

Web srte is dr:vmg you up the wa[l or: tf you s:mp[y want”
‘to'restore Jost functionality like different cololrs:for:,

isited Tinks; you can override site format settings W|th
- the Microsoft Intersiet Explorer.. Chicose “Tools/Internet
S 'Opt:ons/Genera[/Accessrb|I|tv’ ard tamon the three:

- if'you'want to; through“Tools/Options/General/Colours:

- and: ‘Tools/Opt:ons/General/’Fonts 3 The: Opera browser:
(alfows even more extensive. custom;satron through the
F:Ie/Preferences 43101 1T AT R R O S RS

4 Regrstratron Addresses
Rather than giving out your: real’ emall address when

. Yahoo (http://mail.yahoo. com), or the {ike and give. .
- this address instead. ‘This“registration’ acldress “can -
be checked every-few weeks or so.for genuine :

e correepondence and any Junk that arrrves there can be =

Most Web pages- can be saved directly 10 the user’s hard )

‘encounter- pages Wthh the browser can't OF’ WOR't'save —

read off~hne or pass them on through the network to”

forrester,com) for instance; seems 6 be made up aImost

notall browsers have the samie: scruples

’1gnore optrons at the top, and an“rr Web pages YOu view

default fonts and coiours {You can modrfy these as well

regrstermg with sites like TE. Papers setupa freeemail
account-with Hotmail (http:£www.hotmail.com);

ONLINE CONTENT MARKET FROM IDC

Aggregate spending for online content will surpass US
$50 billion worldwide this year and is expected to
surpass US $108 Lillion by 2006. To help online
content buyers and providers understand the changes
this market will undergo over the next few years, IDC
{http:// www.idc.com) has [aunched a new Continuous
Intelligence Service (CIS} - Onfine Content Market:
Technologies and Strategies. The |IDC service will
analyse the market from several perspectives,
including content types, technologies, services and
providers, using primary research on user demand and
in-depth technology assessments. The service will
cover issues such as:

NET NOTE

Buying intentions and brand awareness of
online content buyers

Trends in pricing and delivery methods
Content management, access and delivery
technologies

XML content technologies

Digital rights management for online content

[DC wil! examine the strategies, market position and
future direction of major vendors and service providers
in the online content market. 1t will offer, as part of the
CIS, a series of advisory workshops on XML, partnering
strategies, usability and other online content-related
issues.
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IT INFORMATION SITES 3: IDG AND FORRESTER

by Jonathan Jermey

IDG is the parent company of IDC, discussed! in the fist
article in this series (Online Currents, November 2002) and
it provides access (o research material via that subsidiary
(svhich it refers 1o rather unflatteringly as ‘the store’), 1DG
advertises itself as ‘the world’s leading technology media,
research and event company’, It has more than 12,000
employees worldwide, most of svhom, [ suspect, would be
involved in its global

inability of Microsoft Interner Explorer (o save its pages;
it goes through the motions of saving then pops up an
‘unable to save’ message. Whatever secret code is
preventing Internet Explorer from doing this, it has no
apparent effect on the Opera browser ('w ailable free
from http://www.opera.com), which will save Forrester
pages quite happily.

publishing efforts,
Unlike the other sites
discussed in this series,
IDG has a strong
presence in paper-based

magazine publishing, In

Txtetviork Warld Sets the

Australia alone it offers
the following
publications: CIO
Government Repiew —
Australia,

Computerworld Australia,

International Data Group

(I0G) I the vorld's
leading technolagy media,
research and gvent
carnpany, Founded in
1964, IDG had 2001
revenues of £3,01 billion
and has mere than
12,000 employees
wocldwida,

NetworldWarld

Standard for Networld 1T
tead Generstion With e

Portfolio of Strategic Marketing Programs For Al Price

points.

SOUTHBOROUGH , MA - HOVEMBER 18, 2082 - First to marlfct and’
the leaderin pmwqu the most comprehensive intearated
marketing pregrams, Metwark World, Ins. has slso amassed a
strategic portfolio of lead generstion programs, at sll price points,

Selact Annthar Regions

108 Woddwde =] fs]

©OR Salect 3 Country Homae
)

age;}
B 13

[Antaretie

grg

Australian Maciworid,
Australian

PC World, Australian
Biotechnology News,
Channel X Australia,
Informetion Age—
Australia, CIO Australia
and Awustralian Reseller
News, Like most of the

Tra 5 Ma ot Ata .

flease join IDG, I.Délund

106¢C :
. \ “2';'""‘::%\’ ;f‘;"*i’ f"{_r Frst-of-its Kind Self-sarvice XP Upgrade (11/15/2002) more Breai‘;sﬁ?“n:ﬁ'x
other sites, it also offers 2 webcast tted "Buying _ areakt
X Installmant o 10 e Fraw 10G's Computerwarld Survey of 1,100 Users Finds Little riefin
access 1o events and wabcast serins “The IT Consumer Demand for Teblet PCs (11/14/2002) mare B 'i:rc;-wf‘:‘a-‘; i
i

Matket Ahead™, Click here

conferences, plus i

education and training.
Many readers would be

hora resoprces b

whith allow adyartisers to targat and attract prospective buyers,.
Hetwork World has been designing and exacuting effactive lead

generation programs for years based on in-depth discussions and
extensive feedback from vendor marketers and adverﬂsmg -
agencies, {11/18/2 nnz) more ¥ ) H

hore News from 1DG

. 1DG World Expo appoints GES As Off'c{ai Gen-ral Sarvice
Contractor (11/18/2002) mare ¥

Netwark Warld Announces 18th Annual User Excellence Award
Vinner Royal & Sunalliance USA Demonstrates IT Ingenuity. For

Gotothe mg LEE.E Egg }

Publications F:gure I IDG Home Page

Select » catacory:

[advectiaing ]

Ther salect & site:
el

vigw our “How To Buy” FAG

@ m err:Amws 0

familiar with the
Tummies’ series of books preduced by IDG.

Forrester is a research provider with a somewhat broader
scope than the others in this series, covering other fields
of technology beyond I'T. It provides research papers for
prices ranging from US $30 (for a one page brief) to US
$450 (for a nineteen-page report) and bevond. Some free
material, mostly in the form of excerpts from larger
reports, is made available on the site o users who register
as ‘guests’ - a fairly simple process requiring the user to
provide a name, address and e-mail address.

Home Page and Site Usability

Both sites are fairly attractive. IDG opts for black text on
a white background with a red-and-black banner across
the top. The home page is divided into three columns,
with the central column providing up-to-date information
and the right-hand column allowing for searches by region
or product line. Forrester is more earthy, with greens and
khakis, a short navigation menu at the left and links to
research topics at the right, Both sites make their pages
slightly wider than 800 pixels, meaning the user has to
scroll back and forth 10 see the whole of the display.

One severe frustration with the Forrester site is the

Searching

Both sites have a text-based search [ield available on all
pages; IDG places it at the centre top and Forrester at the
left. IDG can be searched for particular publications,
events, press clippings or FAQ; a *Contact DG’ option

is also lurking here, rather oddly placed in a cdrop-down
list of searchable categories. The IDG search is powered
by Gocegie.

A search of Forrester research for ‘ebooks’ yielded 15
items, Searching for ‘e-books’ produced the same list,
indicating that some sort of semantic or lexical analysis
of search terms is taking place; this was conspicuously
lacking in some of the other information sites. Clicking
on an individual item produced a brief abstract of that
article, with the option to buy it; none of the search result
ltems was available for free. Like Google, the Forrester
search provides a ‘relevancy’ ranking for its hits; it was
interesting 1o note that even the most relevant paper on
ebooks (Print On-Demand And Digital Textbools
Dominate eBooks) only scorecd 69%. A Forrester search
for ‘Australia’ yielded 50 results, with a maximum
relevancy of only 15% (eGovernment: Will The Bulldog
Learn New Tricks?, which was actually concerned with
the UK government). There were no articles specifically
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about Australin or New
Zéaland, suggesting that
Forrester is not the place o
go for local material,

Other Services

Botlt sites have free
newsletters they will send
to registered users. [DG

runs Web casts, guidznce on:

. N i
presentations and - Custamer rends with Technograghics® research ‘_“ 2 -

e ’ Pt Fonsumar Devicas £
conferences; Forrester iimits * Buginess strategy with TechiSiaregy™ reaparen Servicns
itself to research articles. * Technniogy INvestment with TechRankings™ researth ng B

Forrester, however, covers
a broader range of
technology, extending
beyond IT to the
automotive, healthcare
and travel industries,
among others,

topics,

Kovarnbar 18

Conclusion
IDG provides a gateway 10
a genuinely global

Hevwmnbar 1%

Forrester Research ldentifies 2nd analyzes 2merging lrends in
technology and their mpact on business. Forrester's WholeView™
helps campanies achieve thelr business goals by providing unified

& View the benetits of WholeVlew

RESEARCH & ANALYSIS

Forrester makes the eall on
technology news, events, and

veorty Captures Low-End
Saarch With Inktoms Buy -

Caunht In Tne Perlaet Storm;
Tech Resteugoures -

LML) sy, And Musictiat

_Fey Un onling Mucic -

RESEARCH TOPICS

Browse wholeview™ res
in the fellowing topies:

Content Manadement
: \ationzh

THE FORRESTER WAVE™ Financial ¢ i
Infrastrrues .
saration & Wb Sarvic

Manufacturing & B2R

Forrester makes the
calt on emerging
1 technology matkets.

The Forrpsier Wave evaluates

Marketing
the strength of a company's Radia & Ertgitainment -
current offering, its strateny -

publishing empire; most

and itz marke |l . — :
iy Figure 2: Forrester Home Page B

i

users approaching the site

will find themselves shunted towards one of its many
subsidiaries such as 1DC, each with their own Web sites,
Forrester is a ‘mainstream’ research provider, which shows
1 good dea! of clever thought and planning, but using

Forrester can be frustrating, due to the difficulty in
saving pages.

Jonatban Jermey is an independent indexer and cauthor,

DOWNLOAD DOCUMENT TEMPLATES

A Sycdney company, Backup Technical Writing, has

launched a new Web-based service, docDowrnload

(http://www.docDownload.com.an), which aims to

provicle sulxscribers with any document template they

may need. Documents ready to be downloaded from

the site include:

¢ Those necessary te set up a company, incorporated
association or cooperative

« Business taxation expense sheets, recruitment
forms and employment contracts

» Planning and risk control reports

+ TLegal documents, including civil litigation, family
law and will precedents

» Resumes for advertised positions
= [T control documents, £,g. user acceptance
testing

The annual subscription fee for the service ranges from
$365.00 for individual subscribers 1o $1,560.00 for a 6
user corporale licence, Licences for larger user groups
are available on application. Document templates not
currently available at docDownload, will be preduced ag
no extra cost, should they be required by subscribers.
The templates have been prepared by technical writers,
l>arristers and sclicitors to provide a range of decuments
that have a good underslanding of the Australian legal,
accounting and administrative environment.

SEARCH ENGINE OPTIMISATION ADVICE

FROM GOOGLE

Google, the very popular search engine, has recently

published some advice on the value of search engine

optimisation to its users and users of all search
engines. The advice includes the following:

» Beware of offers 10 guarantee rankings on a search
engine, or claims of the existence of a special
relationship with a search engine. The only way to
submit a site to Google directly is via http://
www.google.com/addurl. html. This is free.

NET NOTE

+ Beware of Search Engine Optimizers (SEOs)
who offer link popularity schemes, or offer to
submit a site to thousands of search engines,
These are often useless exercises which do not affect
ranking in the results of the major search engines.

» Proposals to allow keywords to be typed directly into
the browser address bar often require the installation
of extra software.

Some SEOs may promise to obtain high ranking with
a search engine, but obtain the placing in the
advertising section of the engine rather than in the
search results.






