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  1. Introduction


  I put this collection of articles together because I wanted to learn how to create an EPUB ebook. I have done minimal formatting and used the basic styles from Oxygen (an XML editor). I used Sigil to convert the XHTML files to EPUB format.


  I have created two linked indexes, one using paragraph numbers as the text for links, and one using the main heading or subheading. I manually added ID numbers at article and section level. When the EPUB3 Indexing specification is final I am planning to create an index (to this or another work) to comply with the specification and make use of some of the new features it will allow.


  These articles are a selection from many that I have written over the years. Others are listed, and are often available in PDF format, at http://www.webindexing.biz.


  1.1 Biography


  I have been a librarian and freelance indexer of books, journals and websites for over 20 years. I teach indexing for ANZSI (Australian and New Zealand Society of Indexers) groups and Macleay College, and am a librarian one day per week at Westmead Hospital Library. I write for various publications including Online Currents, ANZSI Newsletter, and The Indexer.


  I am the ANZSI representative on the IDPF EPUB Indexes Working Group.


  I have twice been awarded Highly Commended in the ANZSI Medal Awards. My greatest claim to fame (infamy?) is that I won the Ig Nobel prize for Literature (http://webindexing.biz/ignobel-prize-for-literature) for an article I wrote on filing index entries that start with "The" (http://tiny.cc/8pwhrw).


  I blog (in a way) on Facebook at http://tiny.cc/IndCompFB.


  2. Freelance indexing


  Freelance indexing. Presented at the August Indexer conference, Hobart, 1999. Also available at http://webindexing.biz/freelance-indexing.


  


  


  This paper is a practical approach to starting and developing an indexing career.


  There is no direct career path into indexing, and most of us discover it through a chance stroke of luck. Indexing is very often done freelance, and getting started is hard as clients are often reluctant to employ someone with no track record of successful work.


  Once the work starts coming, you have to develop skills in satisfying clients, which depends largely on listening to their requirements, and making sure you fulfil them. Promoting your indexing service then ensures that you have an adequate supply of work, and, eventually, that you are able to chose the work you prefer at the rates you deserve.


  Another benefit of experience is that you have the chance to try a variety of indexing work, dealing with different subjects, clients, and formats.


  

  


  2.1 Get started


  It is crucial that indexers have an aptitude for the work. You will discover this early on as you attempt your first projects. Personal characteristics include a reasonable general knowledge, the ability to learn, curiosity, attention to detail, interest in linguistic issues, and the ability to see things from somebody else’s point of view.


  2.1.1 Training


  The next step is to get training. The best way to do this is probably through a formal course run by AusSI [now ANZSI] or one of the other indexing societies, or as part of training in another field such as Librarianship. Failing this there are distance courses available (eg from the Society of Indexers, UK). A number of fine indexers learnt from their parents or spouses. Indexers working in specialised fields (eg law) and formats (eg databases) might learn on the job.


  This training should be supplemented with learning from books, online discussion groups, and personal discussions.


  2.1.2 Build on strengths


  Most people will not choose to employ a novice indexer unless they have another selling point. This is most likely to be your special subject skills, but could also be your availability, software knowledge or some other skill. Your first marketing effort should be done in the area you are most competent in. If you do not have any special subject knowledge consider your knowledge of users, contacts you have, or anything else that will make you stand out.


  I was fortunate that I got my first job as an ‘apprentice’; my second came from personal contacts (from an author who was going to do the index herself, until she tried it); my third came in response to an ad for an indexer with a scientific background. From there, it became much easier (although never straightforward).


  2.1.3 Indexing contacts


  You need contact with other indexers (at least, I do) to have someone to ask questions of, and to share gripes with. Fellow indexers also refer work when they know you. If you are very lucky you might find a mentor when you are starting out. AusSI [now ANZSI] branches and groups have regular meetings. If you can’t make it to these you can have virtual contact with indexers from around the world through Index-L, the Internet discussion group and aliaINDEXERS.


  2.1.4 Client contacts


  The more potential clients you meet, the more work you will get, and the more you will understand the environment in which you are working. Try attending meetings of the local Society of Editors, or other groups such as Technical Communicators if they work on documents of interest to you.


  Try some courses run by these groups for the same reasons – you meet people for a whole day, and you get to learn about things that are important to them. I have been to meetings and a course run by the NSW Society of Editors. I enjoy them, and better still, I have finally met some of the editors for whom I have worked.


  Respond to advertisements, even if they don’t specifically request an indexer. For example, if a publisher advertises for freelance editorial staff, let them know that you are available for freelance indexing.


  2.1.5 Advertise


  Advertise your services in documents read by potential clients. This could include periodicals for authors and editors. We have advertised once in the Thorpe Weekly Newsletter (the blue newsletter). An $18 advertisement brought one new client, for whom we have done 3 jobs. The ad has easily paid for itself. More importantly for me, it has broadened my range of clients to include authors employing me directly.


  Join AusSI [now ANZSI], become a registered member, and put your name in Indexers Available. Many of my new contacts now come from my listing in Indexers Available.


  2.2 Satisfy your clients


  2.2.1 Find out what they want


  When asked to index a document by a client find out what their requirements are. If you have further queries during the indexing process phone or email them and ask for clarification. Do not assume that there is always a correct answer. Sometimes a decision can be based on a personal preference, and it helps if you know the editor’s preferences.


  Find out when they need the index. You can also ask for a preferred deadline and an absolute deadline, so you know if there is any leeway (for example if you get sick during the project). Find out if they want you to quote, or if they have a set budget they wish you to fit into.


  When you know what they expect, tell it back to them for confirmation. I usually write a letter or email including details of the style and depth of index required, the money agreed to be paid, the number of pages to be indexed, and the deadline.


  2.2.2 Tell them if you can’t provide it


  If you can’t do a job within the deadline or budget available, say ‘No’. There might be some leeway to give you more time or money. If there isn’t, someone else is better off doing the job. If you don’t have the skills to do the job, say ‘No’. Far better to wait until you can do a good job, and then keep the client.


  2.2.3 Keep records of time and cost


  Keep lists of all the indexes you have created so you can provide details of successful projects if required. Keep records of the time taken and the money paid so you can compare new projects to previous ones. This can also give a useful comparison of indexing speed if you change your approach in some way.


  2.2.4 Explore communication options


  Email is a handy way of communicating with clients. We keep an email message open while indexing and type a list of typos and queries as we go. We also send nearly all of our completed indexes by email. If you will be doing this, send a dummy email first to ensure that there are no problems with the transfer.


  Warning: Often the bigger the company, the greater the problems.


  If you buy a fast printer you will also be able to print page proofs instead of having them couriered to you. I know one indexer who routinely does this. We have been asked once to quote for printing at our site, but perhaps the cost of inkjet printing startled them, as they decided to post us the pages instead.


  Shopping list: One fast printer.


  Australia Post Express Post gives cheap overnight delivery to major postal centres.


  2.2.5 Find out if you supplied them with what they want.


  Indexing must be almost unique among the professions (or aspiring professions) as it can be done totally alone. It would be possible to index for a lifetime and never meet a person you have worked for. (This, of course, is one of the benefits, although it also has its downside).


  Because we have so little contact with our clients, it is crucial that we establish communication channels to give and get as much feedback as possible. We have started sending a feedback form (half A4 size) with the completed index or invoice, asking clients if they were happy with the time, cost, and quality of indexing.


  Most of the feedback has been positive; all of it has been useful. The most significant finding for me is that what I think is important, and what my client thinks is important, is not necessarily the same thing. Some of the feedback was on areas where there was no right answer, but different approaches. It is crucial to confirm that our approach to a text as the indexer (which we might even assume is the only possible approach) is, in fact, the approach the client wants or expects.


  I, and I think most indexers, focus on analysis of the text, choice of appropriate indexing terms, and editing the index to show these terms in the best way. While I am sure clients would say these are important, I don’t think they assess them much. Editors focus very much on consistency, and this is also something very easy to check in an index. So an easy way to provide a better product is to ensure that the index is as consistent as possible.


  Other feedback has discussed the emphasis given to different areas of a book. It is important to clarify this at the beginning of a job. If a textbook on technology contains text and activities, it is important to check whether they should be indexed equally, or if one part is considered more important than the other.


  2.3 Promote your indexing service


  2.3.1 Provide a quality service


  The best way to keep getting work is to do good work. Editors might remember your name for years even if they haven’t needed an indexer.


  2.3.2 Remind people what you do


  On the other hand, editors might forget you even if you did a great job for them just last year. Remind past clients that you are still available. (I must admit that I don’t do this, but I should. I don’t like the idea of losing a good client just because they misplaced my phone number. If I lost them for another reason I would like to hear it).


  2.3.3 Keep current clients up-to-date with your availability.


  A quick email saying "I'm planning my schedule and wondered whether you had any jobs planned for the next few months" sometimes brings immediate results.


  2.3.4 Tell new people what you do


  It is amazing how many people write books, or know people who write books. So let your friends and acquaintances know what you do. If you are in a literary or academic environment, this would work even better.


  2.3.5 Network with indexers and clients


  Network with other indexers as much as you can. Try and pass work on to colleagues if you can’t do it. Take your business card to meetings of editors and other potential clients, and gently promote your services.


  2.3.6 Provide promotional packages: brochures, samples, resumes, websites


  Create a simple brochure or handout with details of yourself and your indexing service. Photocopy the first page or pages of published indexes so you can provide samples. If required by clients, tailor a resume for indexing work. (However, most clients are more interested in specific indexing experience than a general resume).


  Consider setting up a website with information about your indexing service. The advantage of this is that you don’t have to print and post details; clients can choose to look at as much or little information as they require; and you might even get extra work from people who find your website by chance.


  2.3.7 Suggest indexes for unindexed materials


  Don’t just look for work that exists: create some opportunities yourself. Two people I know indexed periodicals as exercises when learning indexing, and then went on to sell them to the magazine publisher.


  Identify documents within your field of interest that should have an index. Prepare a proposal with a brief sample index and a rough quote for the job and send it with a covering letter to the publisher of the document. Try not to spend too long, as it is very likely that the project won’t go ahead, but make a decent sample and write a convincing letter.


  I have tried this with a university newsletter. I thought it had a chance as they were funding projects for a 50th anniversary celebration, but there were far too many applications and my one failed. I am also planning to try it with a journal in my undergraduate specialty.


  2.4 Vary your work


  2.4.1 Vary subjects, formats, clients


  While I think an indexer should certainly start with their strengths, I would get bored if I only ever indexed in my specialty. The thing I like best about indexing is the variety. I like to dip into the fields of history, pharmacology, management and gardening. I now go past the Northern Beaches, the flour mill on the Lane Cove River, and the Opera House with a special knowledge I gained from indexing books on these places.


  My indexing career started entirely with books, usually for commercial publishers. I now have a much broader client base including authors, universities, government departments, corporations, and still (fondly), commercial publishers. I have also, after ten years, had opportunities to index books, databases, periodicals, and websites.


  2.4.2 Keep open to new opportunities


  I have found that the opportunity for variety in indexing comes with time. There are not a lot of database or pictorial indexing jobs around (in NSW, in my experience), so you just have to wait for the opportunities to arise. Similarly with web indexing. I’m sure it will increase, but it needs vigilance to identify and catch the jobs which are available.


  When you sniff a new opportunity check whether you have the basic skills and then grab the opportunity and give it all you’ve got. Remember that in a new field such as website indexing you might not have a lot of experience, but then, neither does anyone else.


  Indexers might also branch out into editing, bibliography, and thesaurus construction, just as editors and technical writers branch out into indexing.


  2.4.3 Create new opportunities


  Occasionally indexers create ‘after-the-fact’ indexes to published works and try to sell them.


  One innovative indexer created an index to an inadequate computer book, unfortunately just before a new version of the computer was brought out.


  People on Index-L thought that there would be potential to sell an index to a work of cult fiction such as a book by Ayn Rand or Ann Rice, but that there would be problems caused by different issues having different pagination. As more texts move into electronic formats this problem may disappear.


  In genealogy there are opportunities for innovative indexing projects, although many of these are done on a voluntary basis.


  2.4.4 Develop your career


  Increasing experience enables you to command better rates for indexing, to choose varied and interesting jobs, to create new opportunities where you see a need, and to expand the definition of indexing beyond traditional boundaries. Good luck!


  3. Indexing Training and Work


  Indexing Training and Work. Updated June 2012. Also available at http://webindexing.biz/wordpress/wp-content/uploads/2012/06/IndexingTrainingAndWork.pdf.

  


  Over the last few years, people have made comments to me on the four inter-related questions listed below, and I thought it might be useful to gather some ideas.


  
    	How many indexers are there/are needed?


    	How many indexers should we train?


    	How should potential indexers proceed after initial training?


    	How can indexers keep the work flowing?

  


  3.1 How many indexers are there/are needed?


  It is very difficult to estimate the number of indexers in Australia and New Zealand. Firstly, not all indexers are members of ANZSI, and not all ANZSI members are indexers. Secondly, many people do a bit of indexing in their work, but do not consider themselves to be indexers. These people include technical writers, editors, librarians, and authors.


  Indexing is now a global business, and potential indexers of Australian material do not necessarily live in Australia. Some large Australian publishers outsource work to editorial and indexing service companies in Malaysia and the Philippines. It is also possible for Australian indexers to seek work overseas, although this seems to happen more on a one-off basis than as a regular occurrence (while outsourcing work away from Australia is more likely to be a large-scale operation, if it happens at all).


  My personal experience suggests that at times there are too many indexers seeking work (and we have downtimes) and at other times there are too few indexers available for the work required. I know of jobs that have been offered to more than ten indexers before someone was found who was free to take them on.


  3.2 How many indexers should we train?


  John Simkin (2009) has discussed supply and demand in training, noting that we train people when branches perceive the demand for training, rather than when we have evaluated an industry need for indexers.


  Both indexers and potential indexers have suggested that we shouldn’t train more indexers as there is not enough work for them to do. Training too many means that existing indexers struggle to fill their schedules, and the new trainees waste time and money attempting a career in which there is no place for them.


  There are problems with setting an artificial limit on training numbers. First, there are peaks as well as troughs in demand for indexers; second, people need the opportunity to experience the market for themselves, and make their own decisions; and third, many people who seek training are not seeking to become freelance indexers, but may be learning indexing to better do their work as editors, or as authors.


  ANZSI members also tend to be older than the average worker, so ongoing training is needed to replace indexers who retire or reduce their work load. There are also new fields for indexers to explore (eg, website metadata creation and taxonomy work), so total demand isn’t just for existing jobs in traditional publishing. Of course, there may also be a decline in the demand for indexers over time if search functions replace book indexes. Neither the ups nor downs are easy to predict.


  My experience in teaching a range of students is that of every 10 students attempting indexing, most are good, but one is eminently suited to the task. An important part of training is to ensure that this student has the chance to learn.


  In addition to basic training, we also need ongoing training in specialist areas for those who want to expand the fields they are able to provide indexing services in.


  3.3 How should potential indexers proceed after initial training?


  While the introductory ANZSI courses are crucial, for most indexers they will not be enough. The intermediate/practical courses offered by various branches provide the next step in training, as they give people experience working on a real book. Similarly, the mentoring programs run in the past by the Victorian branch and ANZSI Council, and currently by the New Zealand branch, and group projects from the ACT Branch, fill this same need. ANZSI Council is also looking at options to expand the range of training opportunities available to indexers throughout Australia.


  In this electronic age, no indexer need feel isolated. There are many options for following and initiating discussions on mailing lists relating to indexing in general, software programs, and student experiences. There are also many books and websites to be read and self-directed exercises to do. Participation on a committee and attendance at meetings provides face-to-face contact.


  There are also some ‘real-life’ ways of getting experience:


  
    	employment (limited to a small number of companies which employ full-time or part-time indexers)


    	apprenticeship


    	paid mentoring


    	collegial sharing

  


  Apprenticeship arrangements involve the beginner indexer working with an experienced indexer on a project, with the beginner doing most of the leg work, and the experienced indexer providing ongoing advice and quality control, with the payment being divided according to agreement. These arrangements are not common, probably because most indexers like to know that the output they create is all their own, and because in busy times it can be quicker to finish a job yourself than to guide someone else through it.


  Another option is for beginner indexers to pay experienced indexers an hourly rate for advice. This works best when the beginner indexer has found a paid job, but needs some guidance through certain steps in the indexing process (perhaps starting with quoting). It may be that the first job requires six hours advice, the next three, the next two, and then just the occasional phone call. Not many indexers offer these services, but when used it appears to be an approach that works well for both helper and helpee. One beginner indexer wrote: ‘Mentoring has provided me with the primary source of help and guidance in indexing since I started indexing some two years ago…if it wasn’t for the help of my mentor I would have dropped indexing work long ago.’


  Similarly, Pilar Wyman (2009, p.22), in Starting an indexing business wrote ‘Consulting with an expert is also an excellent option. In fact, paying for expert assistance early on in your indexing career can pay off: You will reap the benefits of learning, and your customers will receive a better product and be more likely to hire you again.’


  In addition, indexers are in general a helpful group of people, willing to offer advice to colleagues. Even after 20 years indexing I find there are areas in which I need to ask experienced colleagues for advice. The only problem is, there is a limit to the degree to which experienced indexers can help all beginners. As one indexer pointed out, ‘It’s hard to make it worthwhile for the mentor’.


  3.4 How can indexers keep the work flowing?


  The first, second and third proper, paid indexing jobs are crucial for the beginner who is trying to get established as an indexer. It doesn’t end there, however, and freelance indexers have an ongoing challenge to balance their workflow so they have all the work they need, but not too much to be manageable. This balancing act is made more difficult because publishing schedules so often slip, and the indexer can never be sure that jobs will come when booked.


  Most indexers, in my experience, manage their workflow through having flexible hours, working in evenings and on weekends if needed to finish a job. A few subcontract some of their work, or pair up with another indexer as a team (eg, one doing names and one doing subjects for a biography). When too much work comes, most offer suggestions to the publisher of colleagues who could take on the work.


  Beginner indexers are often advised ‘Don’t give up your day job’ – at least until you have had a steady flow of work for a while. Even established indexers may feel more secure with regular, part-time work in another area, meaning that even if few index projects are booked for the next quarter, at least there is some income coming in every week. The downside of this is that when there is a deluge of indexing work, the ‘security job’ still has to be fitted in.


  For job security, it is important to develop a range of clients, with products including text books, trade books, annual reports and journals. This means that even if one area suffers a decline, there should be work in other areas. Journal indexing can be good for spreading the workflow, as you can work on issues as they arrive throughout the year (although you are not usually paid until the end). Retrospective indexing can be good as it tends to have less strict deadlines.


  Specialist areas requiring subject knowledge may rely more on in-house indexers (eg, legal looseleaf updating services). To break into these areas indexers may need to do extra study and rely on experts for initial training.


  Becoming a professional indexer is a multi-step process, based on training and practical experience gained wherever possible. Maintaining steady work as an indexer can also be an ongoing challenge. Everyone has a different history and entry point into the freelance world, so it would be great to hear from other indexers about their experiences at getting started and developing their careers.

  


  Thanks to Mary Coe, Lorraine Doyle, Frances Paterson, Madeleine Davis, Michael Ramsden, Sherrey Quinn and Max McMaster for helpful comments.

  


  Simkin, John (2009) 'Editorial' ANZSI Newsletter v. 5, n. 4, May 2009, p.1


  Wyman, J Pilar (2009) ‘The business of being in business’ in Starting an indexing business 4th ed. Medford, NJ: American Society of Indexers.


  4. Web and electronic indexing work opportunities


  Web and electronic indexing work opportunities. Updated June 2012. Also available at http://webindexing.biz/web-and-electronic-indexing-work-opportunities.


  

  


  


  I teach website indexing, and am asked about work opportunities in web and electronic indexing. This is my attempt to capture my experience of the state of the field.


  The ASI Web Indexing SIG recently surveyed its members and changed its name to Web & Electronic Indexing SIG to encompass the broader area of electronic indexing (http://www.web-indexing.org/webindexingsurveyresults.pdf). People who want to make a living doing web indexing will have to be flexible and take work of different types.


  Web indexing includes, or has included:


  
    	categorical organisation of websites, eg, in Yahoo and Google directories


    	creation of A to Z indexes for individual websites or for a group of websites


    	creation of metadata to enhance search, and/or to be used in a browsable index

  


  This work can be supplemented by the creation of thesauruses and taxonomies.


  The broader conceptualisation of web and electronic indexing also includes work such as embedded indexing and XML tagging.


  My experience with this kind of work is that it is unpredictable and varied, but that organisations can become long-term clients with ongoing needs. Organisations I have been involved with include:


  
    	EventsOnline – where I created a website index (using HTML Indexer) for a collection of audio tapes


    	NRMA – where I worked one day per week for years indexing online Help for customer service staff


    	Austrade (www.austrade.gov.au) – where I have worked on a taxonomy; a thesaurus that works behind the scenes to influence search, especially in cases where no hits are retrieved; and a classification for organisation of documents in SharePoint.


    	National Prescribing Service (www.nps.org.au) – where I have worked on the selection of metadata (in MS-Access) and creation of a thesaurus (in MultiTes) for site organisation and search enhancement; on a mini-project to create an A to Z list of key topics and their synonyms (in MySource Matrix content management system); and on evaluation of an externally produced hierarchy for use in the information architecture of the site.


    	Dictionary of Sydney (www.dictionaryofsydney.org) – where I have consulted on term selection and relationships (sometimes using PostIt notes and a big whiteboard).


    	Australian Native Plants Garden Design Study Group (http://anpsa.org.au/design/GDSGnews.html) – where my A to Z index to the newsletter (created using SKY Index, with manipulation in MS-Word) is also available on the web, linked to the PDFs of the journal.


    	CARPA (Central Australian Rural Practitioners Association Inc.) – where I consulted on the conversion of paper-based indexes to 5 related books to a combined web-based index.


    	Elsevier – where I created an XML-embedded index using XMetal.


    	SitePoint - where I have created XML-embedded indexes using jEdit and Oxygen.


    	Cambridge University Press – where creation of the index to The Indexing Companion involved embedded indexing, although my part was done in SKY Index and on paper.


    	LIXI (Lending Industry XML Initiative) – where I worked on a Glossary (using PageSeeder software – http://www.weborganic.com) ensuring that it was understandable to people who were not subject experts.


    	Primary Connections – where I created metadata in PDFs of curriculum documents.

  


  At Austrade, NPS and Dictionary of Sydney I worked with people I knew through my online Help indexing job at NRMA. In my experience networking is crucial in finding work in this area.


  The skills needed in metadata creation and thesaurus construction are related to those needed in database indexing, while those needed in the creation of A to Z indexes are based on book indexing skills. In addition, indexers need to become familiar with new technology, and need a good idea of the available options to be able to recommend the best approaches. In many cases there is legacy data (large amounts of pre-existing data in old formats) which may need to be converted.


  So, to answer the question ‘Is there work in web and electronic indexing’, the answer is ‘Yes’, but:


  
    	you will have to keep up-to-date with developments in the field, and will have to be willing to quickly learn new software as required


    	you will have to network widely, and will often be competing for work with professionals in related fields (eg, information architecture)


    	you will often be working in teams with editors and computer professionals.

  


  5. Names of indexing companies


  Names of indexing companies. First published: ANZSI Newsletter August 2009. Also available at http://webindexing.biz/names-of-indexing-companies

  


  On reading the name of Jean Jesensky’s company – Endswell Indexing – I thought it would be good to gather examples of other indexing company names. Here are the replies to my queries on Index-L (27 May 2009) and aliaINDEXERS (23 July 2009) along with a couple of tag lines, and a few names that I discovered.


  
    	Carolyn Kearney: When I was was working as a freelance indexer, I briefly used the business name ‘Locator Locator’. But then I stopped, thinking that maybe only other indexers would get it. (Plus the reference to real estate mantra ‘location location’ may be just a local Sydney obsession…?) However, I still think it is a cool name!


    	Jane Purton: I have called myself Watchword Indexing. Watchword is an old name for a password.


    	Max McMaster, Master Indexing.


    	Don Jordan: Mine is ‘Antipodes Indexing’ which I thought was both geographically appropriate and euphonious, and would put me near the top of alphabetical lists.


    	Jan Wright, Wright Information Indexing Services: Mine is a play on my last name – Wright and Right – hopefully you get the Right Information.


    	Lee Lawton: Mine is Right to the Point Indexing. I hope my entries take the reader right to the point they’re looking for. That pretty much describes my communication style, also ;-)


    	Teri Jurgens Lefever, Nimble Index: This could be a very fun thread. I put a lot of thought into the name of my company. I hope it invokes an image of the readers being able, with my index, to skip through the text, landing ‘nimbly’ on the points of interest to them.


    	Michele Combs: Mine is a bad Latin pun: ‘Carpe Indexum’ = ‘Seize the Index!’


    	Diane Johns: My company name, Indexing for Good, came to me like "rosy-fingered dawn" after an extended period of meditative activity. It reflects my focus on works dealing with sustainability, civility, communication across cultures, and some of the arts & disciplines that keep civilization rich and meaningful. It also incorporates my resolve to maintain a viable business…!


    	Angela Wingfield, Fine Tune Communications, ‘Making your text sing’: Well, mine is not particularly quirky, but it arose from the fact that my introduction to the publishing industry came via transcribing the philosophical lectures of the Canadian metaphysician Dr. Kenneth G. Mills – hence the ‘fine tune.’ And of course, there’s the meaning of ‘fine-tuning.’ ‘Communications’ was used to encompass many services, including indexing, editing, and proofreading.


    	Lori Holtzinger, Zinger Indexing: Mine is a play on my last name and also the definition of ‘zinger’.


    	Marjorie Joy, Words & Images: I am a botanical artist/illustrator as well as indexer. I’ve also done a few other editorial odd-job projects – fact-checking and proofreading. My business name of Words & Images covers it all, and gives me scope to expand in many directions.


    	Margaret Gibbs: Mine, Chattan Indexing, isn’t nearly as clever as some I’ve seen, but it covers the fact that the bulk of my work is in the fields of genealogy and Scottish history, and refers to the fact that most of my Scottish ancestry comes from the clans that made up the Chattan Confederation in the north-central Highlands. The sneaky bit is that the Gaelic name also refers to my lifelong role as a humble servant to cats :-)


    	Cindy Coan, Indexing ‘By the Book’: Like many other names previously mentioned, my business name has more than one possible meaning. Most (though not all) of my indexing has been of books, and the name I’ve picked serves to convey that idea, as well as the idea that the indexing is done in accordance with indexing standards and guidelines.


    	Terri Corry: Mine is Stepping Stones Indexing – with the idea that I’m creating a path to information.


    	Lori Bell: Bell Book & Index is adopted from the name of a 1958 James Stewart/Kim Novak film called ‘Bell Book and Candle’ that has nothing to do with indexing (although Stewart’s character is a publisher). But it makes a good business name for an indexer with the last name of Bell.


    	Amy E. Novick, BackSpace Indexing. I chose BackSpace Indexing because, well… that’s where indexes go.


    	Linda Sloan, Information Universe, ‘Managing a universe of information’: I chose Information Universe because of my aerospace specialty. Even though I do other subjects, astronomy and space flight have always been my favorites.


    	Jean Skipp: As a former librarian, the name of my business, IncludesIndex, was, as my kids used to say, a no-brainer.


    	Pilar Wyman: My tag line was ‘Great Indexes for Great Books’, and as technology advanced, I added ‘–and other media’.


    	Wendy Allex: I love the name of my business: Indexpert.


    	Suzi Kaplan, Key information service.


    	Rose Ippolito, InDocs Indexing Service: InDocs Indexing Service is meant to make the reader think of a doctor – in the same way that a doctor points out what is hidden (like an illness) an indexer points out where the (scattered) information can be found, and with information, one can make a better ‘diagnosis’ of the presented material.

  


  Thanks to all of you who shared your company names and the reasons behind them. Finally mine – following the KIS principle, it’s just ‘Glenda Browne’!


  6. Further reading


  A list of references for further exploration of the joys of indexing. Written January 2013

  


  6.1 Indexing society websites


  American Society for Indexing (ASI) : http://www.asindexing.org


  Association of Southern African Indexers and Bibliographers (ASAIB) : http://www.asaib.org.za/


  Australian and New Zealand Society of Indexers (ANZSI) : http://www.anzsi.org


  Indexing Society of Canada (ISC/SCI): http://indexers.ca/


  Society of Indexers Britain and Ireland) (SI) : http://www.indexers.org.uk/


  Note the excellent website indexes on most of these sites.


  6.2 The Indexer


  The Indexer (is the international journal of indexing. Journal articles are made freely available here three years after publication (subject to author agreement). It is an excellent source of information on all aspects of indexing. The "Centrepieces", which cover the indexing of names from different language and cultural groups are useful resources.


  It has a comprehensive online index covering issues from 1996 (v.20)


  The March 2012 extended issue of The Indexer (v.30 n.1), which focussed on digital indexing, is available for purchase (print-on-demand) from http://www.lulu.com.


  Newcomers: a selection of articles for those new to indexing contains articles from The Indexerthat will be useful for new and aspiring indexers. It has a linked index. It is available in EPUB format (recommended for Adobe Digital Editions) from http://www.lulu.com and from the iTunes store (https://itunes.apple.com).


  6.3 Books on indexing


  Browne, Glenda and Jermey, Jonathan. Website indexing: enhancing access to information within websites. 2nd ed. Adelaide: Auslib Press 2004. A bit dated (although many of the general principles still apply). Available for free download at http://webindexing.biz/website-indexing-2nd-edition.


  Browne, Glenda and Jermey, Jonathan. The Indexing Companion. Port Melbourne: Cambrige University Press 2007. Information at http://webindexing.biz/the-indexing-companion-cambridge-university-press-2007.


  Browne, Glenda. The Indexing Companion Workbook: Book Indexing2009. Available for purchase as a PDF or spiral-bound printed book at http://webindexing.biz/the-indexing-companion-workbook-self-published-2009.


  Stauber, Do Mi 2004. Facing the text: content and strucure in book indexing. Oregon: Cedar Row Press, http://www.domistauberindexing.com. One indexer's detailed examination of her own indexing process.


  Smith, Sherry L and Kells, Kari 2005. Inside indexing: the decision-making process. Bend, Oregon: Northwest Indexing Press. Two indexers index the same book and discuss the different approaches they take.


  6.4 Website information for beginners


  Martha Osgood's Novice notes http://www.backwordsindexing.com/Novice/NoviceNotes.html


  6.5 Indexing standards


  Anderson, James D 1997. NISO-TR02, Guidelines for indexes and related information retrieval devices, http://www.niso.org/standards/resources/tr02.pdf.


  AS/NZS999:1999 (ISO 999:1996) Information and documentation – guidelines for the content, organization and presentation of indexes. Homebush, NSW: Standards Australia; Wellington, New Zealand: Standards New Zealand.
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  I have presented the index to this collection in two ways. In this index, the clickable links are section or paragraph numbers. In Index 2, the clickable links are the main heading or subheading of the index entry.


  The inclusion of section and paragraph numbers provides more information to the user about the content being linked to. A section number (eg,'4') suggests more information (a whole section) and broader coverage, while a paragraph number (eg, '2.4.3') suggests a smaller chunk of information on a more specific topic. On the other hand, linking the words of the entry, as in Index 2, provides a cleaner display.
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  I have presented the index to this collection in two ways. In this index, the clickable links are the main heading or subheading of the index entry. In Index 1, the clickable links are section or paragraph numbers.


  The inclusion of section and paragraph numbers as in Index 1 provides more information to the user about the content being linked to. A section number (eg,'4') suggests more information (a whole section) and broader coverage, while a paragraph number (eg, '2.4.3') suggests a smaller chunk of information on a more specific topic. On the other hand, linking the words of the entry, as in this index, provides a cleaner display.


  Deciding what to use as index locators in the absence of page numbers will be one of the important decisions to be made by ebook indexers.
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